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case study: Max Factor

Max Factor were re-launching one of their most popular mascaras -
Masterpiece Max. They wanted to use the online world to help leverage this
launch. They recently launched Lipfinity lipstick to great success online by
having an interactive hunky man to test it out on. Max Factor wanted to
keep to this flirtatious mood but do something with the ‘Sexy eyes’...

I thought it could be quite fun to do something in first person perspective -
since it’s all about the eyes, why not make it through your own eyes that you
interact.

I did a very quick animatic to get the idea across and present to the clients.
Max Factor loved it and even gave us more money in order to ensure we
pulled it off to the right effect.

I sat down with a flash developer to brainstorm the in’s and out’s of how we
could make the game work.

From initial concept through to final design execution I was involved
every step of the way. In fact the design was the first ever the agency had
presented to Max Factor where they didn’t want to make any amends (they
had been working for MF quite some time and had presented plenty of
designs, believe me!).

I commissioned a video production company I know well and trusted to do a
good job. I worked closely with them in order to receive all the deliverables
we needed and in the right format for dropping in to flash.

I worked with a copywriter to come up with the script to the game and cast
an actress to do the voice-over. I went to the studio when we recorded the
voice-over to ensure we got the takes needed.

I helped to scout out the shoot location and direct the stage lighting and
composition to the best effect. The video shoot itself went very well and of
course I had lots of fun casting the four ‘hot men’.

There are four visuals to follow but the game can still be found online here.
And I'm not sure if I should even be showing this, but just in case you're
curious to see the (very quick and dirty!) animatics they can be found here.
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http://www.maxfactor.co.uk/uk/home/bar_max.htm
http://www.fabulicious.net/storyboards.html
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